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Context1

1.1 Who we are

1.2 Our Estate

1.3 Launch strategy in 2013

1.4 First results and first lessons
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Who we are

ORIGIN 

HUSO is a young French company which produces farmed 

sturgeon caviar in the Aquitaine area. (South West of 

France). Huso has been created in October 2012 by 

Laurent Deverlanges, an engineer with a rich experience

in the food industry, and a fish lover. When he saw the 

changes in the caviar market (end of wild sturgeon caviar), 

he decided to buy a farm in order to produce caviar 

of the best quality.

Today, Huso employs 10 people including the CEO.

Caviar de Neuvic is the Brand of the HUSO company 

www.caviar -de -neuvic.com , which also manufactures 

Private Label Caviar.

LOCATION

In the Aquitaine region (historic cradle of French caviar), 

Périgord is the land of a strong gastronomic heritage 

(truffle, foie gras, walnuts). 

The river surrounding the estate is the Isle, a pioneer river for 

sturgeon farming in Aquitaine.

www.caviar -huso.com
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The Caviar 
Market

2

2.1 Market evolution 

2.2 The new deal

2.3 Competitive context
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Key message

¶Info 1

¶Info 2

¶Info 3

Caviar Market 
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Our Brand3

3.1 Brand vision, ambition & positioning 

3.2 Four pillars

3.3 Packaging

3.4 The range

3.5 Major expressions in 2013
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Brand vision Brand ambition Brand positioning

Caviar de Neuvic 
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Launched to face the new Caviar market opportunities 
and challenges

Key message 1

...

Key message 2
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Key message 3
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